Joanna Barrs

Copywriter
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Client: Fido
Print Campaign
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Client: Fido
Print Campaign



Client: Vex
Print & OOH



Client: Vex
Print & OOH
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Client: Syngenta
Product: Horizon & Target
Print Single




Client: Vincor
Product: Jackson-Triggs
“Bring on the night” Print
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Bring on the night.

Client: Vincor
Product: Jackson-Triggs
“Bring on the night” Print



IWe have more than

Client: Vincar
Product: Jackson-Triags
“Bring on the night” Print



Client: Just Add Heat
Print & OOH Campaign



Don't be af

Client: Just Add Heat
“Don't be afraid of dinner” Print & OOH
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Client: Syngenta
Product: Touchdown Total
“Touchdown Sticks” Print campaign



_NATION

Client: Doctors Without Borders
Print Single
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Client: OLG
Lotto Max Integrated Campaign

Startdreaming.ca was created to promote the launch of Canada's biggest lottery Lotto Max. The site is intended to get users to imagine

the limitless possibilities that would come with winning $50 million and to start dreaming about what their world would hold if they won.


www.startdreaming.ca

R

LIVE YOUR DREAMS TO THE MAX

LIVE YOUR DREAMS TO THE MAX

Jackpots stan &t 510 Million and can reach $50 Milion.
Aftor that, look for additional §1 Million JAXMILLIONS prizes,

TICKETS ON SALE NOW
®
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Client: OLG
Lotto Max Integrated Campaign



Client: Mac's Milk
WTF Froster Campaign - In store poster



416 895 9986
joannabarrs@gmail.com

Joanna Barrs

Copywriter

Experience

2006 - Current

2006

Education

2006

2002 - 2005

Recognition

NAMA's 2010:

Bos | Copywriter

Carstar, Fido, HomeSense, Mac's, Vincor, OLG, Honda, Sport Chek,
Nafional Bank, Smart Set

Cossette Communications | Copywriter
Bell Canada, BMO, Coca-Cola, GM, McDonald's, OLG

Humber College
Post Graduate Diploma, Media Copywrifing

University of Western Ontario
B.A., Media Information & Technocullture

Merit National- Broadband "Teen Lingo" and "Fancy Coffee" -
Syngenta Crop Protection

Applied Arts Annual 2010:

Interactive Single- startdreaming.ca

NAMA's 2009:

Finalist:  Radio series

Bessies 2008: Gold Single
Gold Campaign
Finalist Online Single
Finalist Online Campaign
Craft Award

NAMA 2008: Gold Radio Single
Gold Radio Series
Mulfi-Media Campaign
Original Spread
Unique Print

Cassies 2008: Best use of media
Business to Business

Applied Arts Interactive Awards 2008:
Gold Integrated Campaign

Digital marketing Awards 2008:

Gold Integrated Campaign



ADCC 2008:

Gold Viral Campaign

CAMA'’s 2008:
Silver: Total Campaign under $500,000
Radio Series
Web Design
French Language Marketing
MIA’s 2008: Certificate Youth Category
CAMA’s 2007: Best of Show
Gold:
Print Ad Single
Print Ad Series
Total Campaign $100, 000 or less
Radio Commercial Single
Radio Commercial Series
Certificates:
Radio Commercial Single
French Language Marketing, Print
Finalists:

French Language Marketing, Sales Support
Radio Commercial Single

Print Ad Single

Media Relations

Applied Arts Annual 2007:

Best Ads on TV:

Complete Advertising Campaign and Non-Traditional Advertising

Best Ad of the week, October 24 2007

Marketing Awards 2007:

Silver Integrated Campaign

Lurzer's Int’l Archive:

Beverages Non Alcoholic





